NMEPIEXOMENA

0. EIZArQrH

1. KAOOPIZMOZ ZTPATHIIKHZ A THN NMPOQOHZH THZ
BIQZIMHZ TOYPIZTIKHZ ANAMNTY=HZ
1.1 ZYMMEPAZMATA A’ ®AZHZ THZ MEAETHZ
1.2 ENAAAAKTIKA ZENAPIA
1.3 2TOXOI - NMPOTEPAIOTHTEZ
1.4 A=ONEZ APAzHZ KAl METPA MNMOAITIKHZ

2. TPOZAIOPIZMOZ TQN NPOTEPAIOTHTQN KAI TQN A=ONQN
NMAPEMBAZHZ TON AHMOZIQN ®OPEQN
21 YMNMOYPTEIA
2.2 AHMOZIOI OPI"'ANIZMOI
2.3 FENIKH TPAMMATEIA NEPI®EPEIAZ ATTIKHZ
24 NOMAPXIAKH AYTOAIOIKHZH KAI OTA

3. NPOTAZH INA TOYZ A=ONEZ KAI TIZ MOP®EZ KINHTOMOIHZHZ
TQN ®OPEQN TOY IAIQTIKOY TOMEA
3.1 EMNAITEAMATIKOI KAl ZYAAOrIKOI ®OPEIZ
3.2 MEMONQMENEZX ENIXEIPHZEIZ
3.3 EIAIKOI ®OPEIZ KAl MH KYBEPNHTIKEZ OPIFANQZEIZ
3.4 ANAIKAIEZ KOINEZ APAZEIZ IAIQTIKQN KAl AHMOZIQN

®OPEQN
4. NMPOrPAMMA APAZHZ
4.1 EIAIKEZ MEAETEZ, ANATKAIA EPIrA KAl OEZMIKEZ
PYOMIZEIZ

4.2 ENEPTEIEZ KATAPTIZHZ KAI ENIMOP®QZIHZ

4.3 ZTPATHINKH MARKETING KAI EMIKOINQNIAKH MOAITIKH
4.4 AZIONOIHZH TEXNOAOTI'IAZ

4.5 H AIAXEIPIZH TOY NPOIrPAMMATOZ

NMAPAPTHMA A: ANAAYTIKOI MINAKEZ TOY NPOrPAMMATOZ KATA A=ONA,
METPO KAI APAZH

NMAPAPTHMA B: BIBAIOITPA®IA A KAI B ®AZHZ MEAETHZ
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